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The European Ecommerce Report: Relevant findings outlined 

Today, Ecommerce Europe, Eurocommerce and the Ecommerce Foundation launched the 2017 
European Ecommerce Report. The report indicates the latest European ecommerce facts, figures and 
trends of 2016 and the forecast of 2017. In this one-pager, the most important findings of the report 
are outlined and shortly explained.  

Growth & upcoming markets 

In 2016, ecommerce turnover grew to €530.58 billion, with a growth rate of 15.43% in 2016. For 2017, 
the European B2C ecommerce turnover is forecasted to reach around €603 billion, at a growth rate of 
13.62% (exhibited in figures 1 & 2 of the annex).With internet penetration over 65% in all regions, and 
increasing steadily, the report provides a promising outlook for expanding ecommerce in Europe. 
However, there is plenty of room for growth. According to the report, 77% of enterprises have a 
website, but only 18% are selling online, leaving much room for improvement. Additionally, the report 
highlights the growth of ecommerce, as mobile devices are an up-and-coming medium in which 
consumers purchase online. For example, an average of 75% of Europeans have used their mobile 
device to purchase online within the last 6 months, with 25% of them purchasing 2-3 times a month.  

Ecommerce in Europe 

The impact of B2C ecommerce on the European economy has been increasing in the past years, and 
its growth is expected to continue in the years to come, resulting in European ecommerce sales of 
€603bn in 2017, and €660bn in 2018. The United Kingdom, France and Germany are clearly the front 
runners in terms of ecommerce in Europe, as they account for almost 70% of all online turnover. The 
United Kingdom is leading in turnover, with a €197 billion B2C ecommerce market. However, some 
countries have higher percentages of consumers shopping online, namely Luxembourg (98%), Norway 
(98%), and Denmark (97%). It is perhaps surprising that none of these ecommerce power houses 
features in the top 10 of fastest-growing B2C ecommerce markets. Romania is at the top of the list 
(with a growth of 38%), closely followed by Estonia (35%) and Ukraine (31%) (see figure 4 of the 
annex). 

Opportunites & Challenges 

There are still several opportunities available to unlock the full potential of the ecommerce sector in 
Europe. The three main challenges in 2016 for cross-border online shopping were: speed of delivery 
taking longer than indicated (17%); technical failure (13%); and wrong or damaged goods/services 
delivered (9%). Cross-border ecommerce is on the rise, however, the spectrum for European countries 
is wide, as can be seen exhibited in figure 5 of the annex. Turkey has 2% cross-border online purchases, 
while Luxembourg has 78%. Encouraging cross-border online shopping is one of the primary goals for 
the Ecommerce Foundation, and this report will help facilitate any enterprise looking to expand their 
market to other countries.  
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Metje van der Meer: +31 6 484 562 82 - metje.van.der.meer@ecommercefoundation.org 
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EuroCommerce is the principal European organisation representing the retail and wholesale sector. It embraces 
national associations in 31 countries and 5.4 million companies, both leading multinational retailers such as 
Carrefour, Ikea, Metro and Tesco, and many small family operations. Retail and wholesale provide a link between 
producers and 500 million European consumers over a billion times a day. It generates 1 in 7 jobs, providing a 
varied career for 29 million Europeans, many of them young people. It also supports millions of further jobs 
throughout the supply chain, from small local suppliers to international businesses. EuroCommerce is the 
recognised European social partner for the retail and wholesale sector. www.eurocommerce.eu  
 
About EcommerceEurope: Through its 20 national associations, Ecommerce Europe represents over 25,000 
online shops across Europe. Its mission: boost the ecommerce industry by helping decision makers shape policies 
fit for future sustainable growth. To do so, Ecommerce Europe takes initiatives to come up with innovative 
market solutions, provides a platform for expert discussion and facilitates connections between online retailers 
and relevant stakeholders. It also highlights the importance of ecommerce to the economy through the provision 
of in-to-depth research on the European and global markets. Additionally, Ecommerce Europe stimulates the 
industry by developing initiatives like its European Trustmark. www.ecommerce-europe.eu  
 
The Ecommerce Foundation is an independent non-profit organization, initiated by worldwide national 
ecommerce associations, as well as online and omnichannel selling companies from industries such as retail, 
travel & finance. Our mission is to foster global digital trade, as peace is the natural effect of trade. By facilitating 
digital commerce we hope to make the world a slightly better place. www.ecommercefoundation.org   
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