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Tips and Characteristics of Selling in Italy
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Opportunities in the E-Commerce
Market of the Future



  Parcel.One

Evgenij Bazenov is one of the found-
ers of the start-up, PARCEL.ONE, a 
logistics service provider especially for 
cross-border online trade.

The services provided by the company 
make it possible for online retailers to 
significantly reduce their international 
shipping costs. PARCEL.ONE achieves 
this by bundling together the shipments 
of all the affiliated retailers whilst find-
ing the ideal service provider from more 
than 30 delivery partners for individual 
shipments.

In addition, retailers can significantly reduce their internal organisational efforts,
as they no longer have to conclude a contract and integrate with each individual 
logistics company in each destination country, but use PARCEL.ONE as the sole 
contractual partner for all markets.

  Rödl & Partner

Rödl & Partner is a globally active legal, tax and auditing firm. Represented at 108 
locations in 50 countries, colleagues around the world are pursuing one goal: to 
further expand the success of our clients. We look at their companies in all their 
diversity and from different angles. Only the combination of integrated, long-term 
economic, tax and legal strategies promise the greatest prospects for develop-
ment and success.

In Italy, you can consult with Rödl & Partner at locations in Milan, Padua, Rome 
and Bolzano. More than 100 specialists – mainly of Italian or German nationality – 
work together in interdisciplinary teams and can thus guarantee comprehensive 
advice on all legal, tax, labour law and auditing issues at the highest level.  
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  Duty Pay

Alexander Gansel is the managing director of Duty Pay GmbH, consisting of native- 
speaker tax experts for making Europe-wide cross-border trade easier. Duty Pay 
expertly takes care of tax reporting obligations, advises tax consultants on VAT 
compliance optimisation strategies and offers comprehensive services for online 
retailers operating across all marketplaces as well as online shop owners.

  Händlerbund

Yvonne Bachmann is a lawyer and is 
responsible for legal issues and 
questions at Händlerbund. As the 
largest online trade association in 
Europe and member of Ecommerce 
Europe, it is important to the Händler- 
bund to answer questions about cross- 
border trade to Europe and the rest of 
the world, assisting retailers with in-
ternational expansion. 

Händlerbund represents the interests of German online retailers and works 
alongside countries such as Italy, Spain, France, the Netherlands etc. to improve 
legal frameworks and cross-border trade. To trade legally and securely in Euro-
pean markets, the Händlerbund provides its members with legal texts in 6 differ-
ent languages.

Yvonne Bachmann

Legal Protection | Legal Texts | Legal Consultation | Käufersiegel Trustmark | Customer Review Tool

Bring selling
to the foreWarning protection 

and legal advice for 
your online presences

www.haendlerbund.de

https://www.haendlerbund.de/de


  Legal Tips for Selling in Italy

Special Information Requirements for Business Transactions

Strict obligations regarding information apply in case of con-
clusion of contract with consumers. Before a consumer is 
bound by a distance contract, the seller must provide him/her 
(in Italian) with a set of clear and comprehensible information. 
This concerns, among other things, the subject matter of the 
contract and the seller themselves as well as the rights of the 
buyer with regard to contract termination and the return of 
goods.

“Unfair Contract Terms” in contracts with consumers: can
these be made part of the contract by the “Point and Click”
procedure?

Unfair contractual clauses are those which substantially alter the contractual 
equilibrium to the detriment of the consumer and which have not been negoti-
ated by the contracting parties. According to Italian law, such clauses must be 
expressly confirmed in writing by the consumer in order to be valid. According to 
a number of Italian courts and scientists, confirmation by “point and click” is not 
sufficient. However, this can be applied for the acceptance of the “normal”, i.e. 
fair, general terms and conditions of the company.

Warranty Clauses in Consumer Contracts

Contractual Warranty Clauses

may not lead to the exclusion of consumer rights provided for in the Italian
Consumer Protection Act and

must be understandable and include all information to enable the con-
sumer to exercise his rights effectively (including information on limits and 
time limits and the name and address of the guarantor). 



  Legal Tips for Selling in Italy

Italian Data Protection Law

Applicability

Italian data protection law applies to the processing 
of personal data where such processing is wholly or 
partially carried out by a subject established in Italy 
(data processor or person responsible) and/or if the 
company uses electronic data processing equipment 
or other devices located in Italy (e.g. also laptops and 
smartphones, if these are used in Italy for part of the 
data processing).

Collecting Personal Data 

Before collecting and processing personal data

a privacy policy is to be sent to the respective subject, which contains the 
information required by the Italian Data Protection Act, and its consent to 
the processing of the data;
 
a data controller must be appointed;
 
the protective measures provided for in the Data Protection Act must be
implemented;
 
In certain cases, information obligations must also be complied with vis-
àvis the Italian authority responsible for data protection (Garante Privacy).



§

  Legal Tips for Selling in Italy

Italian Data Protection Law

Sending marketing material by e-mail to Italian consumers who are not yet
customers

Before sending marketing material by e-mail to con-
sumers who are not yet customers of the company, their 
express consent must be obtained (“opt-in”). In addition, 
a privacy policy with the legally intended contents must 
be sent to them in advance. 

This regulation, which must also be observed by German companies if Italian 
law applies (see question 4.1 above), complies with the relevant provisions of the 
EU Basic Data Protection Regulation, which applies directly to all EU companies 
from 25 May 2018 (see question 6 below).

Changes in European data protection law

European data protection law will soon undergo a number of important 
changes due to the EU Data Protection Basic Regulation (EU Regulation 
2016/679). The Regulation entered into force on 25 May 2016 with direct 
effect in the Member States; its provisions will apply EU-wide from 25 
May 2018. 

Created by the German-Italian Chamber of Commerce in cooperation with the partner firm Rödl & Partner.



  Logistics in Italy

Logistics in Italy – North-South-Divide also in Shipping

Italy – a country that stands for pleasure and elegance. Many of the
most influential fashion brands have their cradle there. You‘d think
that Italians would love shopping on the  
Internet – but the reality is different. Only  
16 million of the nearly 60 million inhabi- 
tants use the Web for shopping – But the 
trend is rising: E-Commerce revenues 
increased from €14.4 billion in 2010 to €31.7 billion in
2017. In particular, consumer goods such as food, fashion or 
furniture were predicted to grow strongly, thus offering a good opportunity for 
e-commerce retailers. Especially for those from abroad, as only 22% of sales 
were made by Italian retailers. That means: There is strong growth, but e-com-
merce needs a little longer to establish itself in everyday life than in other Euro-
pean countries.

Infrastructure

Italy is a strong export nation and, due to its proximity  
to the sea, an important transit country for trade, 
but there is still room for improvement in infra-
structure. The North-South-divide between the  
industrialised North and the still very agrarian 
South also makes itself felt in logistics. For example, 
the road networks in the South are considerably worse 
developed than in the North, which makes shipping 
much more difficult. However, the transport network 
in the North is often overloaded. The use of trains  
in freight transport is also relatively low. However, 
companies are increasingly turning away from the 
use of highways, as tolls are constantly being increased  
by operating companies.
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  Logistics in Italy

The most important logistics companies in Italy

In the Italian mail order business, there 
are four major service providers who 
divide the Italian market among them-
selves. These include BRT – which be-
longs to the DPD Group – and GLS and 
UPS. These service providers handle 
parcels and post. Poste Italiane is also 
available for pure postage. UPS is the 
only service provider that can reliably 
map the whole of Italy. And that mainly 
through its own logistics infrastructure 
that is still unparalleled in Italy: Expe-

rience has shown that UPS is the only provider that can also act reliably in the 
South. The service is a bit more expensive than the competition, but the sur-
charge is worth it in most cases.

Looking at the other service providers such as BRT and GLS, the inadequate in-
frastructure quickly becomes visible.

Where delivery in the North still works without problems, things are quite differ-
ent in the South. In direct comparison to BRT, however, GLS is ahead of the pack – 
 especially in terms of price and speed.

Dependability

The inadequate infrastructure has a negative effect on delivery  
reliability. Many parcels are lost on the way or are delivered too 
late. Therefore, it is not advisable to send items with a country 
code or as a normal letter. If possible, you should take care to send 
everything by registered mail – otherwise there is a good chance 
that the goods will get lost.

Although the Italian e-commerce market has its very own conditions, if you know 
them, a market with great potential is open to you. 



  Turnover tax in Italy

Currency: Euro
Delivery Threshold: €35,000
Local Tax Authorities Website: www.agenziaentrate.gov.it

Tax Rates:

Designation Tax Rate Product Example

Normal Tax Rate 22%

Interim tax rate 10%  » certain foods (e.g. condensed milk, 
pickled food, honey, eggs)

 » pharmaceuticals
 » passenger transportation
 » cultural events
 » hotel and restaurant services

Reduced Tax Rate 5%  » social and sanitary services of cooper-
ations and cooperatives

 » for some foods (e.g. fresh oregano, 
basil, rosemary and sage)

Greatly Reduced Tax
Rate

4%  » groceries (e.g. fresh milk, onions, 
tomatoes, cucumbers, chilli peppers, 
butter, cheese, olive oil, bread)

 » books
 » newspapers and magazines

 



  Sales Tax in Italy

Reporting and Payment Planning:
 
Monthly or Quarterly

Reporting and Payment Periods:

The 16th of the following month or the second
following month of tax accrual

Intrastat Threshold:

No thresholds. The reporting requirement is created with the first Euro.

Special features in Italy:

If the accounts are kept by third parties, it 
is possible in Italy to permanently postpone 
the deadline for the monthly VAT return by 
one month.

There is also the possibility of quarterly 
payment of the VAT due. If this option is ex-
ercised, a surcharge of 1% of the amount 
payable must be paid.

In December, in addition to a possible payment for a past period, the payment 
of 88% of the expected or estimated value-added tax debt of December will also 
have to be paid. If an amount that is too high or too low is applied here, it will be 
offset against the next sales tax refund.

Please observe the national accounting regulations when drawing up trading 
documents.


